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From the Editor's
Desk
Dear Readers,
Welcome to the new edition of Commercio, a Newsletter issued by
the PG Department of Commerce and Research. This newsletter
itself is an institution that prepares its contributors to engage in
whatever is going on around them, which affects their lives. It
provides an opportunity for students to learn how to express
themselves with confidence as their expression has given rightful
exposure. To a certain extent, this newsletter helps us, the teachers,
to discharge the responsibility to propel our students into the realm
of imagination. While reading the newsletter, we expect that the
spark inside you will burn which would result in refining the
prospects of future.
I hope that you, the readers, enjoy reading it as much as we enjoyed
working on it.

Student Editor
Sreelakshmi A
S5 B.com

Dr. Preema Rose Nichlavose
Chief Editor
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KITE ROLLS OUT G-SUITE
PLATFORM FOR ONLINE CLASSES IN
KERALA

The Kerala Infrastructure and Technology for Education (KITE) has rolled out the
G-Suite for Education platform, which will use in the first phase of online learning
in schools. All teachers and students in government, aided and recognized unaided
schools have been brought under a single domain “kiteschool.in” on the platform.
There will be a login facility for 47 lakh students and 1.7 lakh teachers.
Google Meet for videoconferencing, classroom learning management system,
assignments, quiz, facility for evaluation, drive for creation and storage of data,
word processing, presentation, spreadsheet, drawing, and Form application
features are available as part of G-Suite. No sensitive individual details of students
or teachers will be shared. A login facility designed for teachers and students in
the general domain. Specific permissions were set for each category of users and
using these, class-wise and subject-wise groups can be created at the school level.
If students forget their passwords, the same can be reset at the school admin
level. There will be a facility to record the live classes and the link can be shared
with those missing the classes. Since Google Drive and allied apps will be used for
recording and viewing the class, there is no need for dedicated storage space,
including mobile phones. There is a facility for the creation of different online
groups and bulk messaging. Students can be given access to First Bell 2.0 classes
through the KITE Victers channel and digital resources on the Samagra resource
portal.
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“DRINK WATER”, RONALDO REMOVES COLA
BOTTLE IN PRESS CONFERENCE
Portugal’s superstar exploits on the pitch have been overshadowed by a nowinfamous show of contempt towards one of the world's most popular brands in front
of the media.
Ronaldo sat down for his first pre-match press conference of the tournament before
Portugal clashes with Hungary and noticed that two bottles of Coca-Cola were sitting
directly in front of him. He promptly removed the soft drinks from the view of the
cameras and replaced them with a water bottle, rolling his eyes while muttering with
an undertone of disgust "Coca-Cola".Ronaldo held up his water bottle before setting
it down and said 'Agua' - the Portuguese term for water - in an apparent attempt to
urge people to drink water instead of Coca-Cola. France midfielder Paul Pogba,
meanwhile, appeared to aim for another of Euro 2020's main sponsors when he
removed a Heineken bottle from his view at a media event.
Coca-Cola's market value plummeted by £2.8 billion after Ronaldo's antics, but the
company has since released a statement insisting that "everyone is entitled to their
drink preferences". Elsewhere, one of Europe's leading furniture retail companies,
IKEA, has attempted to profit from the situation by releasing a new reusable water
bottle under the name 'Cristiano'. Major water brands have also jumped on the
bandwagon, including Evian, who shared the video of Ronaldo removing the CocaCola bottles via Twitter with the caption: "Couldn't have said it better ourselves!
#stayhydrated #drinktrue #CR7". Even the World Health Organisation (WHO) seized
an opportunity for self-promotion, posting a link on social media to one of their
articles highlighting the potential health benefits of cutting out sugar from your diet.
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NO FRESH INVESTMENTS IN KERALA; KITEX

Kitex Garments is the second-largest kids’ apparel manufacturer in the world. Keralabased Kitex Garments Ltd. shares have gained nearly 25% in the last five days after
the textile company decided to quit Communist-ruled Kerala over increasing
harassment by the Sri. Pinarayi Vijayan-led government. Earlier this month, the
largest private-sector employer in Kerala – Kitex Group had announced their decision
not to go forward with the Rs.3,500 crore investment project in the state. The
company had said that the state authorities are running a witch-hunt against them.
The group had also announced that they have got informal invites from over ten
states, including Gujarat, and formal invites from the state of Tamil Nadu, to shift
their investments. Tamil Nadu had even offered an array of subsidies, discounts, and
freebies if Kitex decides to shift its projects while stating how it is the most
business-friendly state. Telangana IT minister KT Rama Rao announced Keralabased Kitex Group will invest Rs 1,000 crores in Kakatiya Mega Textile Park in
Warangal. As speculations began to float regarding Kitex Garments’ possible
withdrawal from Kerala due to the government’s alleged witch-hunt and the
company’s subsequent investment in Telangana, the investors, who seemed to be
overjoyed, flushed huge money into Kitex Garments Ltd. stocks taking the stock
price of the company to an all-time high.
The gains came after Kitex Garments Ltd. sent out a strong message to its investors
that it was no more willing to do business with Communist-ruled Kerala, instead, the
company would invest in any of the other industrialized southern states. In the last
five days, Kitex Garments Ltd.'s share has cumulatively gained nearly 25 percent.
Meanwhile, following the backlash over its archaic industrial policies and 'license raj'
system, the Kerala government has now backtracked, saying it has an "open
approach" towards the issues raised by the Kitex group. Shares of Kitex surged 13
percent in those days.
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The 2021 Global Payments Report by Worldpay
FIS, a financial technology product, and
services provider, tracked trends in 41
countries to find that digital commerce
accelerated during the pandemic.
“The Indian eCommerce industry (sic) has
witnessed a huge upsurge due to COVID-19 and
there is substantial room for future growth,”
said Phil Pomford, managing director of Asia
Pacific, Worldpay from FIS. The report said
India’s e-commerce market will be driven by
mobile shopping, projecting it to grow 21
percent annually over the next four years.
“E-Commerce capability is no longer limited to
just traditional websites, and physical retail has
blended with the digital world. The shop floor is
now in the palm of our hands and consumers
expect the same hassle-free and convenient
shopping
experience
whether
they
are
purchasing in-app, through their social feeds,
or in the real world.

INDIAN ECOMMERCE TO
GROW 84% IN
4 YEARS,
HELPED BY
COVID-19
IMPACT:
STUDY
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Reliance Industries Ltd. will pick a controlling stake in the local search
engine and e-commerce marketplace, Just Dial Ltd., as billionaire
Mukesh Ambani's conglomerate looks to bolster its digital offerings
India's most valuable company plans to acquire a 66.95% stake in Just
Dial through its arm, Reliance Retail Ventures Ltd. It will use a
combination of preferential allotment, a secondary purchase from
founder V.S.S. Mani and an open offer for up to 26%. The first two will
cost Rs. 35 billion ($469 million). Just Dial's board approved the
preferential issue of 21.2 million shares at Rs. 1,022.25 each to
Reliance Retail for an aggregate of Rs. 21.6 billion in cash, it said in a
filing to the exchanges. The purchase price represents a 4.7% discount
to the company's last closing price of Rs. 1,072.70 per share. Further,
Reliance Retail will acquire 13.1 million equity shares from Mani for
Rs. 1,020 and will also make an open offer to investors under existing
laws. The latest transaction gives the retail-to-refining conglomerate a
foothold in the gig economy and adds to its bouquet of digital
offerings, which includes online retail, music, video streaming, gaming,
and financial services. Reliance, which raised more than $30 billion by
selling stakes in its digital and retail units last year, has been
aggressively acquiring local firms to take on rivals such as
Amazon.com Inc. and Wal-Mart-owned Flipkart in a bid to dominate
India's booming e-commerce sector.

Just Dial began by offering users a simple phone search service
where users called to locate the nearest hairdresser, handyman to
install a TV or florist to deliver a bouquet. The Mumbai-based
search service and marketplace now offers local information and
buying options for everything from catering to dance classes and
electronics repair shops. Just Dial's shares have rallied 65% this
year. It offers services in more than 250 Indian cities and claims to
have a database of 30.4 million listings as of March 31, according
to its website. It provides information across platforms that include
a website, mobile apps, texts, and phones. As Reliance's telecom
firm gears up to sell its much-awaited budget smart phone, codeveloped with Alphabet Inc.'s Google, apps such as Just Dial will
come in handy to lure buyers. Many of these apps are expected to
be pre-loaded into this affordable 4G device that will debut in India
on September 10. Mani will continue to be the managing director
and chief executive of the company after the transaction.

Mukesh
Ambani
calling –
Reliance to
buy a
majority
stake in Just
Dial to
expand the
digital
offering
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Xiaomi leaps to become the largest smart
phone maker globally take Apple’s spot

Xiaomi seems to be spreading its
magic globally. The Chinese company
has attained a major feat by becoming
the second-largest Smartphone maker
globally in Q2, 2021, as per a research
report by Canalys. And this isn't it. The
company has also overtaken Apple and
slid it to the third spot. It is further
suggested that the global smart phone
shipments grew by 12 % in the quarter,
mostly because of the COVID-19
vaccine availability.

The first position is taken by Samsung
with a 19 per cent share in terms of
smart phone shipments. Xiaomi has a
17 per cent share and sits on the
second spot. Apple has been moved to
the third position with a 14 per cent
market share. The fourth place is taken
by Oppo with a 10 per cent share,
followed by Vivo in the fifth place.
Xiaomi has attained yet another
milestone. The company has recorded
the highest growth of 83 per cent. This
is followed by Oppo with 28 per cent
growth, Vivo with 27 per cent growth,
Samsung with 15 per cent, and Apple
with just 1 per cent growth.
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YOUNG WOMEN ENTREPRENEURS IN INDIA

SREELAKSHMI SURESH
Sreelakshmi
is
the
youngest
woman
entrepreneur in India. She became the youngest
Web designer cum-CEO in the world in 2020 at
the age of 21. She designed and developed the
official website of her school located in
Kozhikode (Kerala) when she was only 8 years
old. At the age of 10, she designed and
established eDesign; it is a web designing
company that offers SEO, design, and other
related services. She also has received many
awards as recognition of her talent. Apart from
eDesign, she has also founded Tinylogo.

SUSHMITHA GOWDA
Sushmitha Gowda is a young Entrepreneur with a
multi-faceted career. After graduating, her
entrepreneurial instincts led her to start a
haircare brand "Mirakki'' that stands today as one
of the top-selling hair care products across India.
In the year 2021, she ventured into a new project
ENTICE which deals with a series of luxury
skincare and wellness products. She is also a
belly dancer and Actor. She will be playing a lead
role in the upcoming Kannada feature film- Love
Mocktail2. This powerhouse of talent envisions a
niche in the beauty and wellness industry. She
truly believes that today health is one of the
biggest assets one can possess and we must
invest right and take good care of ourselves.
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Wordsearch
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IDENTIFY THE
LOGO

CROSSWORD

Across
1. The amount of goods available to be sold.
4. Things people would like to have.
5. The need or want for a good.
7. Work done for people.
9. A person who buys things.
Down
2. A person who makes things to sell.
3. Items that people buy or sell.
4. Money paid to workers.
6. Things people must have to live.
8. Money people earn for work.
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