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From the Editor's 

desk 
Dear Readers, 

Welcome to the new edition of Commercio, a 
Newsletter issued by the PG Department of 
Commerce and Research. This newsletter itself 

an institution that prepares its contributors to engage in 

whatever is going on around them, which affects their lives. It 
provides an opportunity for students to learn how to express 
themselves with confidence as their expression has given 
rightful exposure. To a certain extent, this newsletter helps us, 
the teachers, to discharge the responsibility to propel our 
students into the realm of imagination. While reading the 
newsletter, we expect that the spark inside you wil l burn which 
would result in refining the prospects of future. 

I hope that you, the readers, enjoy reading it as much as we 
enjoyed working on it. 

Dr. Preema Rose Nichalavose 
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The concept of running a more 
environmentally-friendly business is not 
something that businesses should 
ignore. Governments across the globe 
are enforcing it, consumers demand it, 
and the benefits are overwhelming. If 
you do not want to miss out, you must 
join in promoting ethical practices and 
green products. 
As a property manager or director of 
operations of a small business, have 

you considered the pros of being eco­
friendly? 
The r ewards are numerous and go 
beyond the obvious benefit of helping 
the Earth and reducing global warming. 
The less obvious advantages are those 
that benefit the bottom line of your 
business. You can start by making a few 
environmentally-friendly changes like 
using recycled materials, focusing on 
recycling, or enlisting the help of 
pr ofessional waste controllers to help 
you properly dispose of your materials 

and get the most out of recycling 
opportunities. 
A good reputation. in the business 
world, Is worth billions of dollars. No 
one likes to do business with someone 
they do not trust 
The polar ice caps are melting and 
more people are suffering from the 
resultant adverse effects. Because they 
have had enough of this, they are 

looking for more earth-friendly 
companies to do business with. 

Ther efore. if you market yourself as 

an eco-friendly company and you 
actually go green. you can convince 

them to patronize you instead of the 

competition. According to a study by 

Cone Communications/ Eblquity 
Global CSR, 92% of Millennials are 

more likely to t r usty a company that 

supports environmental or social 

issues. 

As Nolan Ryan once said, "Enjoying 

success requires the ability to adapt. 

Only by being open to change will you 

have a true opportunjty to get the 

most from your talent" 

A business going gr een makes 

customers feel that it is a 

trustworthy business. As more and 

more Internationally known 

companies go green, the idea of 

going gr een becomes that much 

more tantalizing. In fact, it's 

becoming a status symbol to be an 

environmentally friendly business. 

The computer company Dell 

launched a recycling program that 

enables cust omers to return 

notor iously difficult-to-recycle 
electronics for free. Auto 

manufactur er Honda is now known 

as one of the greenest businesses in 

the auto industry by optimizing fuel 

efficiency, among other measures. 

Consumer products giant Unllever 

has also made great strides In 

adopting sust ainable packaging: 

In 2018, It began selling its PG Tips 

tea in fully biodegradable t ea bags. 
Going green gives a company a seat 

at the table of the big companies, in a 

sense, because only the most 

established companies go green. 

India needs new green industries to 

ensure economic growth 

First, India was a prime mover in the 

Par is COP (Confer ence of the 

Parties) 21 negotiations and 

committed to far-reaching nationally 

determined contributions (NDCs) to 
reduce carbon emissions. As part of 

these NDCs, India will r educe carbon 

intensity (carbon emissions per unit 

of GDP) t o 33-35% below 2005 
levels, incr ease renewable energy 

contribution to power supply to 

40%, and restor e 26 million 

hectares of degraded land. All t hese 

goals ar e to be achieved by 2030. 

Second, through the Jal Shalcti 

Abhiyan, clean drinking water will be 

pr ovided to every household. In 

combinat ion with the Swachh Bharat 
Abhiyan and the Namaml Gange 

programme this will subst~ y 
r educe water pollut ion and ce 

the health burden associat e with 

water pollution. 

Finally, a complete policy framework 

in suppor t of electr ic moblltty and 

metro transportation is being 

Implemented in major cit ies. These 

efforts will reduce both particulate 

and carbon emissions. In fact, the 

PM's environment 



GREEN CONSUMERISM 
consumerism 

is assumed to be built on factors such 
as social, economic and cultural 
aspects of a society. So the p lanning 
and designing part of a Societal 
m arketing campaign, has to be done 
with respect to each country, having 
its own cultural backgrounds, 
centuries-old traditions, norms, 
beliefs, and taboos, while being 
executed on a multi-national 
level.Coming to purchase situations 
and green consumption, consumers 
are put in a confused scenario, where 
they have to choose between their 
own desires, wants and needs, and 
the sense of morality and 
responsibility towards the nature, 
ecology and environment. 
As that there is a difference between 
changes in one's attitude and in 
one's behaviour. The only p lausible 
solution is to effectively transform 
attitudinal change into action. 
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As said by Slater (2001), the tug-of-war 
between the needs of the Individual 
and the essentials of the environment 
simply leads; nevertheless, to a priggish 
and moral perspective that 
''consumption is a bad thing we should 
do without.'' In the context of consumer 
culture In the modern era, thfs prospect 
Is h ighlighted In an environmental 
debate that serves as an engine that 
eases desire at 

one end and creates an endless amount 
of new desires on the other. 
W hen it comes to their own standards 
of living, the present day consumers are 
not much ready to bargain. Trlnking 
that it Is someone else's responsibi lity to 
find solutions to the problem s 
regarding the environment and to 
choose free-market solutions over 
government policies are indicators of a 
low. environmental concern. 
There was an Increase in t he read iness 
of those w ho wanted to change their 
own lifestyles towards a 'greener' 
m indset and at t he same t ime there 
w as no substantial change in habits of 
consumption. This reveals the fact 
In adqltion, there Is a direct 
environmental impact of green 
behavlours,becaUse when it comes to 
controlling one's consul"(lption, 
compared to traditional consJmers, 
green consumers are more likely to do 
so and this aspect implicates the 
responsibi lity of the consumer for 
controlling their own choice of 
consumption. Even the kitchens in 
almost all households In the state of 
Kera la, have gradually been 
transformed to poison manufactur ing 
factories. The growing environmental 
hazards, associated with the ever 
growing consumption of such 
poisonous produces, have been creating 
several health (elated problems, giving 
w ay to g reater coneerns over the 
consumption of t hese products among 
the people. Moreover, high rates of 
literacy among t he people have also led 
te-GreeA Censu merism -rn0vemer:1tsr in­
one way or the other, all over the state 
during recent years 

Mushrooming 
product outlets, malls 
exclusive shops offering eco• 
friendly products and devices. 
bio degradable packages and 
con tainer 
manufacturers, et<:-, are ample 
evidences of the Green 
Consumerist movement that 
has gaineq considerable 
momentt1m in the State. Hence 
a study analysing the 
perceptions of consumers 
towards the consumption of 
Green Products and the factors 
Influencing the buying 
behaviour of the consumersJ of 
such products In the state1 of 
Kera la becomes quite 
Imperative in this context. 

EXAMPLES 

corree drinkers In the US and 
carrada can ask for their coffee to 
be brewed from beans carrying the 
Bird Friendly seal of approval f rom 
the Smlthsonlan Migratory Btrd 
Center. This- pro9ram certifies that 
the beans meet standards for 
shade farming and organic 
production1 

In 21 European countries. 
ooachgoers follow the ratings o( the 
Europoan Bille Flag c.,mpalgn to 
Nnd some 2;1!:oo t>ea<:hes and 
marinas with high environmental 
standards and .sanitary and safe 
fac11it1es. 

The Me,ico-l>ased Forest 
Stewardship Council has certifiod 
over 25 million 1,ectares or 
commercial forest iri 54countries a.s 
meeting .soclal and environmental 
.standards for sustalnable forestry, 
more than double the area fn 1998. 

Worldwide, buyers of erie,gy-saving 
compact fluorescent lamps (CFLs) 
have eliminated the. r,eed for nearly 
40 medium-sized, coal-~red power 
plants. 



• 
GREEN INITIATIVES 
BY €OMPANIES 

Toyota, 
the world's largest 
car manufacturing 
company, has also 
come up with 
Innovative cars that 
reduce the overall 
carbon footprint. 

eBay company has 
made it possible for 
people to exchange 
or reuse goods 
Instead or throwing 
lhem away: lhus. 
not only increasing 
the lifespan of lhese 
products but also 
keeping them off 
landfills 

Apple has created 
several wind and 
solar farms to power 
their data centers, 
retail 
corporate 
and more. 

stores. 
offices 

Johnson and 
Johnson company 
has Initiatives that 
reduce waste in 
course of 
m anufacturing and 
distribution 
t hrough use of 
sustainable 
products and 
packaging 
methods were 
possible. 

Dell company has 
announced It 
would Increase the 
annual usage of 
ocean-bound 
plastics by 10 t imes 
by 2025.thls 
initiative would 
keep 16000 pounds 
of plastic from 
entering ocean. 

Disney compahy 
uses zero net direct 
g reenhouse gas 
emission policies In 
all of its faci lities. 

How to invest 
Green? 

l.Green Equities 
• Tata power 
• JSW Energy 
• Tesla 
2.Green Bonds 

• Green 'Use of Proceeds' 
Revenue bond 

• Green 'Use of Proceeds' Bonds 
• Green Securit ized Bonds 
• Green Project Bonds 
3. Green Funds 

• Green ETF 
• Green Mutual Funds 
• Green Index Funds 

• • • • 

lCREEN 
FINAN Cl NC 

Green financing is emerging as 
on equivalent to socially 
responsible investing 
Eco-investing or green investing, 
is a form of socially responsib le 
investing where investments are 
m ade in companies t hat support 
or provide environm enta lly 
friendly products and practices. 
These companies encourage new 
technologies that support the 
transition from carbon 
dependence to more sustainable 
alternatives. Green finance is "any 
structured financial activity that 
has been created to ensure a 
better environmental outcome." 
Green financing could be 
promoted through changes In 

• countries regulatory frameworks, 
harmonizing public financial 
incentives, increases in green 
financing from differen t sectors, 
alignment of public sector 
financing decision-making w ith 
the environmental dimension of 
the Sustainable Development 
Goals, increases in investm ent In 
clean and g reen technologies, 
financing for sustainable natu ral 
resource-based green economies 
and clim ate smart blue economy, 
increase use of g reen bonds, and 
soon. 
Two main goals of green finance 
are to internalize environment al 
externalities and to reduce r isk 
perceptions. Promoting g reen 
finance on a large and 
economically viable scale helps 
ensure that green invest ments 
are prioritized over business-as­
usual investments that 
perpetuate unsustainable growth 
patterns. Green finance 
encourages transparency and 
long-term thinking of 
invest ments flowing into 
environmental objectives and 
includes all sustainable 
development criteria identified by 
the UN Sustainable Development 
Goals (SDGs). 

Green finance covers a wide range 
of financial products and services, 
which can be divided into 
investment. banking and 
insurance products. The 
predominant financial 
instruments in green finance are 

debt and equity. To meet the 
growing demand, new financial 
instruments, such as green bonds 
and carbon market instruments, 
have been established, along with 
new financial institutions, such as 
green banks and green funds. 
Renewable energy investments, 
sustainable infrastructure finance 
and green bonds continue to be 
areas of most interest within 
green financing activities. 
Green finance is the financing of 
investment in all financial sectors 
and asset classes t hat integrate 
e nvirp nmental, social and 

governance (ESG) criteria into the 
investment decisions and embed 
sustainabillty into risk 
management for encouraging the 
development of a more 
sustainable economy. Various 
actors in the investment value 
chain have been increasingly 
including ESG information in their 
reporting processes. As ESG 
reporting shifts from niche to 
m ainstream and begins to have 
balance sheet implications, 
investors are raising challenging 
questions on how ESG 
performance is assessed, 
m anaged, and reported. Indeed, 
ESG factors are critical in t he 
assessment of the risks to 
insurer's assets and liabilit ies, 
which are threefold: physica l risk, 
transition risk and liability risk. For 
banks, ESG risks exert an 
influence on banks' 
creditworthiness. Banks can then 
provide sustainable lending in 
incorporating environmental 
outcomes in risk and pricing 
assessments. Institutional 
investors can incorporate ESG 
factors in portfolio selection and 
management to identifying risks 
and opportunities. • 



GREEN GOVERNANCE 

Corporate governance Is now adopted 

by all organizations for the benefit of 

all stakeholders. Environment Is one of 

the main aspects of corporate 

governance. Green initiatives which 

are practiced everywhere is now 

extended to corporate governance 

also. Provisions of Information 

Technology Act are much helpfu l to 

practice green governance in 

organizations. 

Section 4 of the information 

technology act provides that where 

any lows provides that information or 

any other matter shall be in writing or 

in the typewritten or printed form, 

then, notwithstanding anything 

concained in such law, such 

requirement shall be deemed to hove 

been satisfied if such information or 

matter is (a) rendered or made 

available in on electronic form and (b) 

accessible so as to be usable for o 

subsequent reference. Thus, IT Act 

legally recognized t he use of' 

electronic records instead of power 

records. 

The m inistry of corporate affairs has 

taken a green initiative In the 

corporate governance by allowing 

paperless compl iances by the 

companies after considering the 

provisions of the Information 

Technology Act. As part of green 

governance, it has been decided 

that all certificates and letters can 

be issued electronically under his 

digital signature. The goal of green 

governance is to reasonably 

coordinate the relationship between 

human beings and nature, to 

enable the balanced development of 

economy, society and environment 

at the same time. And the major 

features of green governance are 

political commitment, a legal and 

regulatory foundation, 

implementation of financia l 

instruments, technological vicibi lity, 

human capital formation, 

appropriate institutional setup and a 

common language. 

Thr lndr., 

Development 
for '",u~t,11n .1hle 

Coale, (SDCs) 

evaluates progress o f 
Countries. States and Un ion 
Territories (UTs), Companies 

on v,Jr1ous parameters 
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GREEN 

NEW 

MARl{ETING 

BUZZ WORD 

• • 

Most of the corporate are on the path of shifting to 
green marketing. Green marketing is the marketing of 

products that are presumed to be environmentally safe. 
It incorporates a broad range of activities, inc l uding 
product modification, changes to the production 
process, sustainable packaging, as well as modifying 
advertising. Green, environmental and eco- marketing 

a re part of the new marketing approaches which do not 
just refocus, adjust or enhance existing marketing 
thinking and practice, but seek to challenge those 
approaches and p rovide a substantially different 
perspective. In more detail green, e nvironmental and 

eco- marketing belong to the group of approaches 
which seek to address the lack of fit between 
marketing as it is currently practiced and the 
ecological and social realities of the wider marketing 
environment. 

•••••••••••••••••••••••••• 
Green Marketing Practices 
It involves a wide spectrum of 
activities, to create on eco­
friendly image of the company, 
to its target audience. such as: 

1. Using recycled and 
renewable material for 

production. 
2.Use of green energy to 

produce products, such as 
solar energy, geothermal 
energy and wind energy. 

3. Reduce product packaging or 

use ecofriendly packaging. 
4. Not using toxic materials, 

which ore harmful to the 
environment. 

5. Making products which are 
reu sable as well as 

recyclable. 
So, basically, green marketing 
is all about developing and 
promoting 

services that 
requirements, 

quality, 
affordability, 

products and 

fulfil customer 
in te rms of 

performance, 

availability and 
safety, but without causing any 
damage to the environment. 

,. 
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Qb.Jectlves of Grun Marlletlng_ 
• To adhere to corporate social 

responsibility. 
• To reduce expenses. 

• To showcase how 

environment - friendly the 
company's offerings are. 

• To communicate the brand 

message 
• To implement sustainable and 

socially accountable business 

practices. 

Ullleit Is greea meirtetlag 1111• ~ 

Ptodllct; Tho products should be 
dtslgntd c,nd developed n such o 
maM•r that they UH , • ..., 

r11ourcts and ar• polluuon • ftff 

plus thty do not contain o"y 
to1oc 1ub1tanc•. whoH uH can 
kw harmful Mor-.r, thw 

product mull lncrl'O~• tM 
con~ervaOon of scarce reM>urce,, 

_ _,...-, Pflce: In grun mc,rkettng, price 
plays a promin•nt rol•. as th• 
cullam•rs ar• going ta pc,y tho 
addrtlonal price, only when there 
or• of II•• view that th•~ will b• 
g,111n9 th• pr•mlum quality 
products, 1n tums of dUl9n, 
performanc•. appec,l, tc,sto. or 
anything el•• 

Prontotlon: Gr•en adv.rtls,ng can 

be done In throe ways. t • • thore 
can be ad• which display the 
conn•ctlon omld1t th• product 
and th• •nv1ronm•nt. o, ad, 
which promote a green and 
organic Ur111yl•. or ads that 
ihowcos• a corporott fmo9• of 
•n1tlronm•ntal r•1pon,lb1llty 

Place: Place defines the 
availability of the 
products and so the 
mark.iers should apt on 
Ideal way to make such 
products available as It 
will have a great Impact 
on t he customers . • 
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COP26 is 1he mos1 r ecent annua l UN c limate cha nge conference.COP 
sta nds for Con feren ce of 1he Par t ies. and 1he summi t was attended by 
the countr ies tha1 signed t he Un i ted Na1 ions Framework Conven1ion on 
Cl imate Cha nge (UNFCCC) - a trea1y th at came i n1 0 fo rce in 1994 . 
Thi s was 1be 26 tb COP sum mi t and was hosted in pan nership between 
the UK and l1aly. The co nference was held in Glasgow from 1- 12 
November 2021. a year later than pl anned due 10 delays caused by the 
COV IO 1>andemic. T he CO P26 c;ummit brought pariies together 10 
accelerate action toward!> the goa ls of the Par is Agreemen1 and th e UN 
Fra mework Conven tion on Cl i mate Change. 
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Green rin unce ror the ne t zero economy: 
Green fin ance provided by bunks, markets, insurers and active cl inrnte­
awure ins1ilut ional inve~tors w ill continue 10 play an increasingl y pivotal 
role in driving climate aclion. IL inc reases focus on climate cbange for 
both public and pri vate companies. During COP 26, the UK government 
further announced that by 2023, al l pub li cly li sted companies and financ ial 
institutions in the UK wil l be required 10 pub l ish plans detai l i ng how they 
wil l meet the UK ·s 2050 net zero target. 

Disclosure and transparency for the pri vat e sector: 
The requirements will increase tran sparency and scrutiny of co mpanies' 
net-1.ero plani.. It 's al so likely th is wi l l be the beginning of an 
international trend on transparency of net-zero targets. 

Increasing the pace of implemenllng lhe Paris Ag reement: 
One o f the major successes o f COP26 was the agreement "to rev isit and 
strengthen the 2030 targets in their nationall y determ ined con tribull ons ... 
by the end of 2022". as well us establi shing a new annual high- level 
ministerial meeting from 2022 and lenders' summi t in 2023. Thi s wi ll 
pressure governments lo co ntinue dri ving thei r ambit ion 10 achieve the 
Pari s A greement 1empcra1ure goa l nt a faster pace than outlined in the 
Pari s A greement. 

To explore more scan 
this QR code 



UNION 
euoo-rr 
2022 -2023 

The Uni on Bud get seeks to co mplement mac ro­

economi c level growth wi th a focus on mi cro­

economi c leve l all inc lu si ve welfare. The Union 

Mini sler for Finance & Corporate Affa irs. Smt 

Nirmala S itbaraman tabled tbe Union B udget 2022-
23 in Pa rl iament. 

General points: 

• lndia·s economic growth estimated at 9.2% 

to be the higbesr among all l arge 

cconomil'~ . 

• !>pct.ial p1 ojectc, a.-. thl' 11c:11i o11 I~ L'n tl' I ini 

Ami ii kaal. 

• Any income from transfer of any virtua l 

digical asset co be taxed at the race of 30 

per cent. 

• ln t rodut.lion o f Digita l Ruprl' by the 

Hc.,e,vc B,rnk of India <, la1ling 2021-13. 

• 100 per cen I of 1.5 I a k h post offices to 

come on the core banking system . 

Scheduled Commercia l Banks to set up 75 

Digital Banking Units (DB Us) in 75 

di'>II itf<,. 

• PLI c,theme in 14 -.ct.tor with tlw potcnllal 

to create 60 lakh new jobc; and an 

additional production of Rs.30 lakh cro re. 

• ·Effective Capital Expenditure· of Cen tral 

Governmen1 es1ima tcd at R s. l 0.b8 lakh 

crotl! i n 2022- 2.3. which is about 4 .1% of 

GOP. 

THEME: 
• Productivity 

Enbancement & 

Investment 
• Sunrise opportunities 
• Energy Transition 
• Climale Action. 

SCHEMES: 
• PM GatiShakti : The seven engines 

thnt drive PM GatiShakti are Roads. 
Ruil wnys. Airports. Ports. Mass 
Transport. Waterways and Logistics 
Infrastructure. The plan will 
encompass tbe seven engines for 
economk transfonnation. seamless 
mullimodal connectivity and 
logistics efficiency. 

• Ken Detwa project : 1400 crore 
outlay for implememation of the 
Ken - Betwa link project. 9.08 lukh 
hectares of fam1ers· lands 10 receive 
lrrig.itlon benen1s by Ken-Be1wa 
link project . 

Economic survey 
of India 

Tl is an annual document of the ministry of 

finance presented every year .just before 

unjoo budget stating Lhe economic 

condi l ions of the country 
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India on the path to adopt digital 

currency 

In the union budget 2022 finance minister Nirmala Sitharaman 

announced that the Reserve bank of India would be rolling out its 

digital currency soon. Digita l Currency is an electronic form of central 

bank money that citizens can use to make digital payments. store value 

and is universally accessible. 

Unlike Cryptocurrencies. which are extremely volati le 

and lack government backing, digital currencies will be sovereign 

backed and has legal backing while using the same underlying 

distributed ledger technology of cryptocurrencies. Governments 

recognize CBDCs as lega l tender in the issuing central banks 

Jurisdiction, meaning anyone can use them for payments and every 

merchant must accept them. Just like flat currencies: both CBDC and 

physical cash would be legally acknowledged as a form of payment 

and act as a claim on the centra l bank or government 

On introduction of digital currency by RBI it is 

expected to increase the safety and efficiency of both wholesale and 

retail payment systems and facilitates qu ick settlement of retail 

payments. It could improve the efficiency of making payments at the 

point of sale or between two parties (p2p). 

RBI RATES: 

CRR : 4% 

SLR : 18% 

MSF : 4.25% 

Bank Rate : 4.25% 

scan the QR 
code for more 

RBI rates 

NPCI launches Al virtual 
assistant PAi 

Upcoming Initial 
Public Offers 

• Life Insurance 
Corporation 

• Bajaj Energy 
• Snapdeal 
• Urban company 
• GoAir 
• Ola 

For more 
companies 
scan the QR 

code 

This ls yet another NPCl's initiative to improve d igital financial inclusion in 

India. The Al virtual assistant. PAi is avai lable round the clock helping users 

with access to accurate information on NPCI products. National Payment 

Corporation of India (NPCI) said that It has launched an artificial 

intelligence (Al) based chatbot. PAi, to create awareness around its 

products like FASTag . RuPay, on a real time basis. This is yet another 

NPCl's initiative to improve digital financial inclusion in India The Al virtual 

assistant. PAI is available round the clock helping users with access to 
accurate information on NPCI products. Customers can ask their queries in 

English and Hindi. via text or voice on the websites of NPCI. RuPay. and 

UPI Chalega Through PAI. users get verified automated responses to their 
queries on all NPCl's products. PAI wou ld also be accessible to g lobal 

RuPay Cardholders as well.. 

PAI is developed by Bengaluru based startup CoRover Private Limited 

whose Al/ML powered NLP chatbot technology has been accessed by 20 

Crore+ consumers. To help increase the adoption of digital payments 

among Indian citizens. PAI will soon be available in several regional 

languages of India. 

sea the QR 
code to use 

PAI 
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Russia has started mUitary 
operations against the neighbouring 
country of Ukraine after a forrm1l 
announcement of "special military 
operations" by Lhe Russian 
president Vladimir Putin on 24 
February 2022. Prior 10 this 
announcement Russia recognised 
the ''Donetsk People's Republic" 
and the "Luhaosk People's 

Kyr\'l 

UKRAINE 

Crimea 
A,,rtt! ,cldby 

RUSSIA 

RIISSlllm20l4 

Various counLries gave 

Republic". two self-proclaimed 
states in Donbas controlled by pro­
Russian separalists on 21 February 
which was viewed as Russia's 
warning to the pro American 
nat.ions. 
Even Lhough there existed some 
disagreements berween the nations, 
it was Ukraine's move to join 
European union as well as NATO 
which led 10 thb immediate mlli1ary 
action from Rus!>ian side. On the 
Ukraine side, president Vlodymyr 
ZeJenskyy has caJled for general 
mobilisation and have asked for 
suppon from around . 

However. world nations including 
Uni ted States of America have not 
offered a direct military support 
rather they are ad vocat ing for a 
peaceful solution on the mailer. 
The invasion was widely 
condemned internati onally. The 
United Nations General 
Assembly adopted a resolution 
which condemned it 1:tncl 
demanded a full withdrawal. 
The LrHernational Court of 

humani1ari an and military ajd ro 
Ukraine. Protests occurred arouDd 
the world; Lhose in Ru ss ia have 
been met wi th mass arrests and 
Increased media censorship, 
including banning the terms •·wur" 
and " i nvasion ... Some companies 
wi thdrew their products aDd 
se rvi ces from Ru ss ia and Belarus. 
Russ ia being one of the larges t 
hubs of oil and fuel. war has led 
to ri se of pri ce!> in 1he global 
markel. From wheat to fuel every 
market i s severely affected by Lhc 
war. The war has displ aced 
several millions of people 
bringing a hall to l earning as well 
as li v ing. Being a global vi llage, 
the repercussions of 1bc war bas 
reached each und every corner of 
the world and the enti re world is 
l ookJng fo rward for a peaceful 
seuJemenL acceplable for boLb 
sides. 

Justice ordered Russia 10 
suspend military operalions. 
and tbe Council of Europe 
expelled Russia. 

Dig ilal ri ghts of freedom of 
ex pressi on and pri vacy are those 

that allows peop le to access, use. 
crea te and publ ish using di gital 
media. "European digital righ ts·• 

i s Lile biggest E uropean advocacy 
group defending ri ghls and 
freedom online i n Europe. 
European Commission. cxecul l ve 
boa"rd of European union ha); 
proposed 10 the Europea n 
Parliament and Council LO sign 
up 10 a declaration of rights ~tnd 
princip les that wi ll guide the 
digita l transformati on i n the EU. 
By 1hi!> ini1iat ive European Union 
hos become the firc; t reg ion i n the 

world to implement advanced 

digital ri ghts.lo the era or 

digita lization law needs to be 

adapted to protect and safeguard 

fundamental righls. European 

Union aim Lo promote people rights 

and support democracy and ensure 

a fair and safe environment by 

implementing tJ1e digi tal righls and 

responsibilities. These also cover 

digita l services ensuring that the 

producls support the sustainability 

and green transition goals wi1h 

their environment impact. The law 

also covers bui lding a value based 

digital economy. 

EU is the consortium of 27 

Countries in Europe. As a part of 

this drive il aims to make digi tal 

connectivity more affordable to all 

cil izens emphosi1ing on their 

privacy and sccoriry. 



Legislative Elections 2022 

The nearly 1wo months long fiercely 
conLes1ed elec1oml baule in five ~wIes 

hns ended. On Murch 10. 1he couruing 
dny. the bnllo1 boxe~ were be opened In 
U11ur Prnde~h. Punjab. U11nr.1khand, 
Goa. nnd Mnnipur. 

Slates 

Ull..r 
Prode>h 

Punjab 

Uttarokh•n 
d 

Men1pur 

Goa 

Chld 
M1nlsten 

Yor i 
Adityonalh 

tBJPI 

B~I 
Mann 

tAAPt 

Pushkar 
Singh 

Dhami 
IBJ Pl 

N Biren 

Smell 
IBJPI 

Pramod 
Sawant 
IBJPl 

Settt.swon 

255/ 400 

92/117 

61/70 

32/60 

20/40 

The nearly two months long fiercely 
contested electoral battle in five 
stales has ended. On March I 0. the 
counting day. the ballot boxes were 
be opened in Utlar Pmdesh, Punjab. 
Uilarakhand, Goa and Manipur. 
Of the five stales BJP won in folU· 
stales in this assembly poll except 
in Punjab where voters chose Aam 

Aadmi Pun y. Opinion polls bud 
predicted a hung assembly in 
Punjab with the Aam Aadmi Parry 
{AAP) emerging as the single party. 
but short of a majority. 
Tn Manipur BJP launched a number 
of initiatives like ··Go lo hills'', '-Hill 
leader's day•·. etc. in a bid to 
smoothen the long-standing g.ip 
between meitei- dominated Hills 
and the Tribal Valley. While in 
2017 the party won only one out of 
20 seal'- in the Hills but now there is 
a marked improvement. 
ln Uuarakhand. the BJP has been 
able 10 brcuk the perception that 
voting takes 

place on hyper-local issues. AJso. the 
image of Lbe BJP being u pro-Army 
party and one that can promote 
religious tourism app~ared to ha ve 
helped it in the stnte, which has high 
part icipation in the Indian Army. and 
is dependent on religious tourism. 
Tn Ullar Pradesh. Lhe 1022 polls were 
focused on Yogi Adityanatb's 
governance in the last five years. It 

wns clenr from the beginning that the 
election would be between the BJP and 
lhe Samajwadi Party. Results reveal 
lhut many voters ,,ere convinced that it 
was necessary Lo bring the incumbent 
government back to power solely on 
U1e issue of law and order. their 
argument heing 1hat no government 
can remove problems like innotion and 
unemployment completely. 
The BJP emerged ,Le; Lhe single largest 
party in Goa. wi nning 20 seals in tbe 
40-member state Assembly. leaving 
Congress with 11 seats at a distant 
second position. The election results 
depict a sbifL in Jndia's political 
landscape. 

!::!~E-~o.:~~_!!~n_s_!:~~!,~!!~!~.!~.!.~.!_a@ NSE 
National stock exchange is now In news on grounds of NSE co locaclon scam. 

The NSE co-location scum relates 10 

the market manipulation at the 

National Stock Exchange or 
lndiaAllegedly select players 

obtained market price information 

ahead of Lhe rest of the market. 

enabling them to from run the rcs1 of 

the market. possibly breaching U1e 

NSE's purpose or demutualisation 

exchange governance and its robusl 

transparency-based mechanism. The 

alleged connivance of insiders by 

rigging NS E's alg.o-trading and use of 

co-locmion servers ensured 

substantial profits to a set of brokers. 

The alleged conniv,u,ce of insiders 

by rigging NSE's algo-trading and 

use of co-location servers ensured 

substantial profits to a set of 

brokers. This rnulti-tlolJur. 

widespread market fraud came to 

light when markets' reg:ululor. the 

Securities and Exchange Board of 

1.ndia (SEBl). received the llrst 

anonymous complaint through u 

whistle-blower's letter. The whistle­

blower aJJeged U1a1 trading 

members were able to capitalise on 

:idvance knowledge by colluding 

witb some exchange officials. 

The ovemll defuuh umoont through NSF,'~ 

high-frequency tradin 1s estimated to he f 500 

billion over five ye-.u:s. The NSE co-location 
case is under in\'estigalion b) the Central 

Bureau gf lnnistigalion. the Sccuritieli and 

Exchun~e Board of India and the l ncnme-tax 

Department "Im are probing the 

involyement of NSE and SEBI oflicials. us 

well 11s NSE's fonner Bnd current executives 

nnd brokcrnges. 

In a recent verdict. the Madr.i., Hig.h Court 

Issued .u notice tu SEBI. MCA. ED in 

response 10 n Puhlic ln1erest Litigation tlled 

by the Chcnnai Financial 

Accountabilit)",. 



BUSINESS 
TRACK Business Track'2022 

Business Track'2022 an Inter collegiate event was hosted by 
PG Department of Commerce and Research on 15th 
March'2022. There were a number of competitions and a lot 
of student participation from across the state. With this 
event, the campus was able to regain its charm and vibrancy 
lost during the pandemic period 

Inauguration of Management club 

Members of the monogement club under the PG Department 
of commerce and research organized the official 
lnaugurot on of TMA student chapter on 12th January. 2022 
ot 2 Pm. Mr Joy Joseph.Hon CEO of TMA. CMA A P Modhu 
• Co ord notor, TMA Student chapter and Dr Jeon Joy, 
uecutlve director of joys hotel and resorts were the gue1ts 
at the program 

Oft thl• _,,:, day 
the lhnapm,nt Oub 
or v1ma1a cou.s,. i. 
orpl\Wltfl • wit bp 
~ SAPNA S181 who ..... 

mnled -Award 

l l • 

\\ 0111<'11':, 

DaY! 

Womens' day celebration 

In conjunction with Women's Day the PG department of Commerce and 
research hosted a talk by "Karshakatilakam Award" winner, Sapna Sibi 
on 9th Morch, 2022. Her exuberant presentation inspired students to 
make positive changes in life. 

UPCOMING 
EVENTS 

• Dlgltal banking Exhibition 

• Farewell for 2021-2022 
out going batch • 
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Department of 

Commerce secured 
second position in 

Christmas world 
competilion 

organised by Jesus 

Youth in 
connection with 

Christmas 

celebrations in 
Vimala college 

!lln.,ha O has won .lnd po.,111on rn 
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and intl.'JCOlll!lliutl' 
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1 How many women were awarded 
NARI SHAKTI puraskar In 2021? 

2. From when will be "one Nation one 
Ration Card Scheme" avai lable across 
the country? 

3. Which E learning platform has been 
featured in Time Magazine's 2021 list 
of 100 most ,nftuentlal companies? 

. Which Course will be discontinued as 
per National Education Policy (N EP) 
2020? 

5. What was the profession of Rahul 
Bajaj, who has passed away? 

6. Who has launched a special 
WhatsApp helpline number for 

~ pregnant women? 
~ 7. Who has been appointed as a new 
7 chairman of the Insurance Regulatory 
r,:;, and Development Authority of India? 
V 8. World's oldest known cave painting 

was found recently in which country? 
9. The RBI has direaed which payment 

bank rn stop onboardlng of new 
customer? 

10. What is the name of the new 
payments service launched by RBI? 

11. India has launched the year of the 
environment with which friend ly 
country? 

12.The finance minister Nlrmala 
~ Sitharaman has launched which App? 
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